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Halal cosmetics are healthy, organic products

SURAJ SINGH

HE term ‘Halal’ means lawful or per-

missible. Halal cosmetics are body

and skin care products that do not

contain alcohol, pork and animal food
ingredients forbidden by Islam. Halal cos-
metics are healthy, organic products, and
the process of Halal cosmetics products
throughout the supply chain, from manu-
facturing to packaging, adheres to the
Islamic law.

Rise in Muslim population to drive growth

The global Halal cosmetics market was
around US$21 billion in 2017 and expected to
increase at a CAGR of nearly 12% to US$52

ents (such as alcohol, gelatine and fat, and
pig-derived collagen) used in conventional
cosmetics and their transdermal nature is
boosting demand for Halal cosmetics in Asia,
especially within the Muslim community.

Non-Muslim consumers are increasingly
adopting Halal cosmetics due to their organ-
ic nature and health benefits. Veganism,
whose followers refrain from using animal
products, is another trend gaining popularity
among Non-Muslim consumers globally.
This is likely to have a positive impact on
demand in the Halal cosmetics industry.

Asia is the largest market for Halal cosmet-
ics; the market stood at around US$13 billion
in 2017 and is estimated to expand ata CAGR
of 12.6% to nearly US$35 billion by 2025.

billion by 2025. Growth in the market is
largely ascribed to a rise in the Muslim pop-
ulation, around 1.8 billion in 2017 and is
expected to rise at a CAGR of 1.34% to 2.0 bil-
lion by 2025.

A rise in the Muslim population, coupled
with a growing awareness on Halal cosmet-
ics products that comply with religious
belief, is expected to drive the market.
Additionally, a rising awareness on ingredi-

Malaysia and Indonesia account for 60% of
the total Asian Halal cosmetics market. Other
Asian countries, such as India, Pakistan,
China and Bangladesh, are expected to wit-
ness significant demand in Halal cosmetics
owing to considerable improvement in the
socioeconomic conditions of Muslims.

Muslim dominated countries to drive
growth

Among the major
growth drivers in the
Halal cosmetics market
is the increasing Muslim
population in Asia,
which stood at 985 mil-
lion in 2017 and is pro-
jected to rise at a CAGR
of 1.28% to 1,083 million by 2025. According
to a report titled Global Halal Cosmetic
Product Market Outlook 2023 by Research
Nester, 20% of the Muslim population global-

ly is concerned with ingredients used in con-
sumer products and prefers certified Halal
products as they fulfil religious require-
ments.

Around 87% of Indonesia’s population is
Muslim. The country has undertaken various
extreme measures to ensure the use of Halal
cosmetics in the country. According to a new
law, all imported cosmetics products would
have to comply with national Halal stan-
dards by 2019. In Indonesia, 58% of women
prefer Halal cosmetics products.

In Malaysia, where 60% of the population is
Muslim, Islam is the state religion; this makes
it a lucrative market for companies selling
Halal products. Malaysia has around 100
Halal cosmetics companies selling 400 prod-
ucts. The Malaysian government is investing
in promotional activities and programmes to
position the country as the hub of Halal
products globally, and believes it has great
potential to emerge as the global hub of Halal
cosmetics and toiletries. Department of
Islamic Development Malaysia (JAKIM) is
responsible for regulating and certifying
Halal products, including cosmetics and its
certification is recognised worldwide.

Ambiguity in certifications and regulations
The Asian Halal cosmetics market is not
fully developed, with domestic and global
brands facing various challenges within the
market. Companies that plan to enter the
market are faced with a number of difficul-
ties, weighed by the lack of a single, unified
global Halal standard. Halal guidelines differ
from country to country and have high asso-
ciated cost as manufacturers have to invest in
a costly process that requires manufacturing,
production, packaging and transportation
processes to adhere to Halal principles across
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Halal market is still in the nascent stage
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the supply chain.

Other factors such as fake certifications and
counterfeit Halal logos are impeding growth
in the Halal market. Recently, at the Halfest
Giant 2018 Halal expo in Malaysia, the
Ministry of Domestic Trade and Consumer
Affairs announced it had seized 17 million
products for using fake Halal logos.

Key companies in Asian Halal cosmetics
market

Most of the companies operating in the
Asian Halal cosmetics market are run by
local players. In Indonesia, Wardah is the first
domestic Halal cosmetics company in the
country that claims to control approximately
30% of the market’s makeup segment. Global
brands such as Unilever, L'Oréal and Procter
& Gamble are entering the Halal market in
Indonesia. Around nine factories of Unilever

in the country meet Halal standards and own
five of the top 10 beauty and personal care
brands in Indonesia. L'Oréal has more than
100 Halal-certified products in the
Indonesian market.

IBA Halal Care Company is the first and
only certified Halal cosmetics company in
India. It has a portfolio of more than 60 prod-
ucts and has expanded its operations in
around 12 states. The company also exports
to countries such as South Africa,
Kazakhstan, the US, Australia and Russia.
The domestic Halal cosmetics players in
Malaysia are Ivy Beauty Corporation and
Wipro Unza Group.

Social media platforms such as Facebook,
YouTube and beauty blogs and targeted
channels play an important role in increasing
awareness on Halal-certified products.
Wardah, an Indonesian brand, recently
launched a successful campaign through the

Key companies in Asian Halal cosmetics market

use of social media. The company invited
beauty vloggers and bloggers to post their
experiences of the company’s products on
their social channels.

Outlook

Globally, the Halal cosmetics market is
expected to be driven by a high Muslim
population and increasing demand from
non-Muslim consumers. Currently, the mar-
ket is monopolised by local players, but
global brands are increasingly capturing
market share in the new segment. The Halal
cosmetics market is still in the nascent stage
compared with the food and beverage Halal
market due to the lack of a unified global
Halal cosmetics standard and costly compli-
ance processes, which act as entry barriers
for new entrants.
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